
ATT COMMITS TO 
SERIOUS BRAND 

BUILDING

“ If a task is once 
begun, never 
leave until it’s 
done. Be the 
labour great and 
small, do it well 
or not at all.” 

Unknown

This is how one of Gauteng’s legendary service 
providers recently came to be reminded that his work is 
not yet done. Robert Beaumont, who established ATT, a 
once-small service provider who opened their doors to 
the truck tyre servicing market more than 30 years ago, 
was unwittingly about to embark on the next and most 
exciting chapter of his career after already having built 
a respected and successful cash plus business alongside 
establishing the largest retreading plant in the world - 
under one roof. 
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remains as strong as our business relationship,” 

stated Beaumont. Ironically, the evolution of 

Time Trucking (started by Darryl Friedlander and 

Derrick Smith) mirrors that of ATT. The business 

was started with only three MAC trucks. Today, 

Time Trucking is a dynamic entity operating 

over 30 mixed sized vehicles in the fleet that 

rely heavily on quality logistics solutions. From 

originally selling big local brands to the company, 

ATT now supplies them with import brands 

together with a growing list of services.

ATT’s extensive network of services, spread 

across five company owned buildings in 

Wadeville, Gauteng includes: 

•  A retreading factory that is currently retreading 

up to 750 tyres a day. 

•  Three warehouses that combined cover in 

excess of 30 000sq/m to house their imported 

stock of Truck, Passenger, OTR and Forklift 

tyres, as well as their rims and retreaded stock.

•  A Passenger Drive-Thru Centre to service local customers with passenger tyre 

fitment and services.

•  A recently rebranded Truck Drive-Thru Centre that comprises of a three lane 

tyre fitment bay, a wheel alignment and balancing bay as well as exhaust 

repairs and trailer refurbishment which form part of just some of the value 

added services offered.

•  ATT also recently revamped their Rim Engineering Centre that now boasts 

a robotic welding machine that delivers a faster and more precise weld and 

with the recently setup powder coating facility, the two together result in a far 

superior finished product.

•  A Forklift Division offering Marangoni solid forklift tyres that are synonymous 

with quality and performance in the industrial market and with three teams 

offering onsite fitments and efficiency evaluations, the forklift division offers 

a turnkey solution to their forklift customers. This includes sourcing and the 

manufacture of specialised rims.

•  A 24-hour Breakdown division that services truck breakdowns across the 

Beaumont received an unexpected visit from a successful friend and founder 

of a leading South African tech company eight months ago who suggested that 

ATT – the brand – had yet to reach its true potential. Together they formulated 

a strategy to extend the ATT distribution footprint throughout Southern Africa.

Having evolved from humble beginnings, the success that is ATT today is largely 

due to the company’s customer-driven quality and focused attitude which has 

catapulted the company into becoming a leading force in the market. This along 

with their impressive customer base has earned them a sterling reputation in 

what is often considered a ruthless and competitive industry.

ATT’s customer base ranges from small customers to leading cross border and 

logistics companies, many of whom boast a loyalty to the company that spans 

three decades. 

“Time Trucking was our very first customer when we issued our first invoice 33 

years ago. In that time a solid friendship between us has formed that to this day 

New 2018 truck and bond warehouse ATT’s main building

New 2018 warehouse
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country, getting their customers fleets back on the road quickly and efficiently.

As part of their expansion strategy to grow and service its growing wholesaling 

interests, ATT established a wholesale division that has extended the company’s 

distribution footprint throughout Southern Africa. 

This precipitated a dedicated strategy to set up warehousing facilities across 

the country in order to grow and service ATT’s growing wholesaling interests. 

And due to the volume of tyres that ATT is importing directly, the company now 

also boasts a registered bonded warehouse which allows them to supply cross 

border customers.

Currently, ATT wholesales to tyre shops around the country with the aim of 

growing this side of the business to possibly include mid-range and premium 

tyre brands in the near future.

The new ‘brand building’ business plan further detailed the need for the 

The company recently established its own 

in-house training academy that can house up 

to 34 staff at a time with the aim to upskill all 

staff in various topics that are in keeping with 

the company’s 2020 vision.

Courses are being run on a daily basis for all 

staff members to brush up on general skills 

such as communication etiquette, as well as 

more advanced courses like advanced tyre 

knowledge.

The vision is to eventually become an e-learning 

organisation, where learning never stops, as 

ATT believes that the skills imparted onto its 

staff will continually add to and improve the 

customer service focus of its business.

ATT further plans to extend this service 

offering to its customer base in the near 

future.

company to focus on Marketing and Technology with the intended strategy 

being to create an entirely transparent company, from the top to the bottom. 

Subsequently, this has led to the development of highly sophisticated 

computer systems which will be unveiled in a few months together with the 

implementation of a bona fide Training Academy which already, has put a third 

of ATT’s workforce through their paces.

“The training we provide is backed by several e-learning modules,” explained 

Beaumont. “Once a week, for example, all machine buffers are invited to the 

classroom to watch a comprehensive training video about tyre buffing. This is 

followed by set test questions designed towards helping them achieve a formal 

qualification. Similar modules on tyre repair, rim repair, quality control, to name 

but a few, are also on offer.

“We are currently in the process of developing these courses with assistance 

from HR professionals with the ultimate aim of registering for ASETA 

accreditation.”

First class attending the ATT Training Academy, Employment Equity Training

The newly revamped Rim Engineering Centre An aerial view of the refurbished factory
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Beaumont continued: “eventually we 

plan to extend this learning platform 

to our customer base, some of 

whom run smaller operations with 

limited resources. We understand the 

challenges that may arise from needing 

to constantly upskill staff within the 

tyre fitment and maintenance industry, 

therefore this kind of basic training will 

be advantageous to our customers to 

improve their operations.”

Notwithstanding, ATT’s core business remains its retreading service to the 

trucking industry. Retreading in the commercial sector is deemed a critical 

element of the ‘cradle to grave’ concept and is essential for national fleets to 

achieve their desired CPK. 

Factory is upgraded
Driven by the desire to constantly improve and evolve in the ongoing 

quest to meet the needs of its growing customer base, the evolution of 

the ATT plant is nothing short of miraculous. From its original installation 

in 1986, operating with a single 25 tyre chamber, the operation had grown 

to a four-chamber factory by 1990. In 2009 factory production doubled 

as a result of further investment in new 

equipment, taking it up to the eight-

chamber factory it is today and earning 

it the title of the biggest retreading 

factory in the world under one roof.

Next, and despite a devastating strike 

in February 2015 that impacted the 

business, further investment was made, 

with new equipment from Marangoni 

arriving in October 2015, (only an elite 

few run the latest retreading equipment from Marangoni, eight factories in 

the world to be exact). The new machinery presented the perfect opportunity 

for ATT to redesign the factory layout, not only to accommodate the new 

equipment but also to optimize production and improve quality standards.

This was an important milestone for ATT, one that positioned the company into 

a category of its own in the local market.

According to Beaumont, ATT has also recently committed to implementing the 

Toyota 5-S System across all divisions, and especially in the factory. 

“We started by training all of our factory staff with our own e-learning modules 

installed on tablets in the factory that they can access in between shifts, the 

idea being to continually improve upon the manner in which staff handle the 

processes they work with every day. We have 5-S systems implemented in all 

areas of our production facility which has the added benefit of working in an 

organized and tidy environment,” added Beaumont.

“We also upgraded the lighting at our pre-inspection stations and are looking 

to run a digital tracking system for our retreaded tyres which will mean that our 

staff are now better equipped with the tools and skills to optimize production 

and offer improved service levels to our customers,” he continued.

All that aside, ATT would not be the successful enterprise it is today without firm 

backing from its suppliers and business partners.

❝
In my capacity as Logistics Manager of 
Jackson Transport, I would like to make 
comments on the Double Star DSR118. 
We were highly impressed by the general 

behaviour of this tyre.

❞
Tollie Pretorius – Jackson Transport

Recently upgraded pre-inspection station

Eagle 3000 Automatic Buffing machine

Pre-inspection stations with new LED lighting
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“We enjoy a good standing relationship with Leader Rubber Company 

who supply Leadertread retreads as well as the Marangoni RINGTREAD™ 

system,” said Beaumont. “Leadertread products fall within our economy 

to mid-range retreads while the Marangoni RINGTREAD™ system is 

positioned as our premium product.”

Leader Rubber a vital partner
On the back of notification that Marangoni Italy had acquired a 25% stake 

in Leader Rubber Company, came the announcement in November 2017 

that Leader Rubber would be locally manufacturing a large part of the 

RINGTREAD™ range that was previously imported. 

Added to this, Leader Rubber offers multiple product ranges of treads to 

local retreaders, among them the M7 and M43 which were extended in 

2018 due to their popularity with customers and great performance in 

their respective applications.

Leader Rubber also recently being appointed as the sole distributor of 

TRM equipment places them in a prime position to supply world leading 

technology and equipment to their partners to assist them to produce 

premium retreads.

One such example is the Eagle T 2020 buffer which is an automatic Truck 

Tyre Buffing Machine designed to minimise process time, cut labour and 

increase consistency in the buffed texture.

As for Marangoni, ATT recently hosted a launch to introduce new 

customers to the Marangoni RINGTREAD™ system which is now being 

locally manufactured resulting in a price reduction making the product 

more accessible to a wider customer base. According to Beaumont, the 

launch has seen a great conversion and returns showing in their sales.

Added Leader Rubber’s Brett Sproson: “The RINGTREAD™ system is not 

new to our market but has become one of the most effective retreading 

systems for fleets looking to further cut costs and improve their cost per 

kilometer.”

ATT TRUCK  
DRIVE-THRU  

CENTRE
The truck service division has been renamed the Truck Drive-Thru Centre, 

providing a one-stop-shop solution to the trucking sector. By combining 

the sub-divisions of its Truck Tyre Fitment Centre, Wheel Alignment Centre 

and Rim Engineering Centre, ATT is now in a position to offer a turnkey 

solution branded as a convenient drive-thru service.

The Truck Drive-Thru Centre was given a facelift by changing the layout 

of the customer waiting area. Now on offer are added refreshments, seating 

plus free Wi-Fi. An additional fitment lane is there to alleviate some of the 

pressure that fitments and changeovers typically cause, which in turn, 

decreases the service delivery times for ATT’s clients.

The service offering throughout the three divisions was also expanded 

by adding mobile truck disc skimming equipment to the Truck Drive Thru 

Centre and by converting the existing spray-painting facility in the Rim 

Engineering Centre into a powder coating facility. Powder coating delivers a 

far superior finished product with a faster turnaround time.

A visit to the Truck Drive-Thru Centre will subject vehicles to a thorough 

tyre, wheel and suspension inspection. Tyre replacement, puncture 

repairs, valve extensions and valve cap replacement, computerised wheel 

alignment together with ensuing report on the work conducted are all part 

of the service here.
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According to Sproson, RINGTREAD™ 

is defined first by its structure, which 

is a pre-cured ring form that is 

‘spliceless’ thereby rendering it with 

a huge advantage by way of quality. 

“RINGTREAD™ is the only retreading 

system to use jointless precure rings 

that adhere to the casing without 

any tension or deformation of the 

tread pattern with customers citing 

better quality, lower operating costs, 

safety and of course, care for the 

environment. Currently, more than 30% of retreads in Europe are made 

using this revolutionary technology,” he explained.

Who is Marangoni?
Marangoni was started in 1940 from a small workshop in Rovereto, Vial 

del Garda in Northern Italy. Today, it is a large international group with 

business areas structured in four complementary divisions. The Group’s 

strength is also based on the extensive yet balanced distribution 

of its business around the world, with a presence in more than 100 

countries, 12 production facilities and 14 sales offices. The Italian 

manufacturer also boasts a global research and development centre at 

its headquarters in order to meet the requirements of transportation 

fleets around the world, an investment that has paid off as in the recent 

case of the Ringtread RTL SA, designed for the US market and winner of 

the Heavy Duty Trucking Top 20 Products award. In fact, Marangoni has 

been the recipient of several prestigious awards, which so far had never 

been assigned to a product in the field of tyre retreading.

With market demand continuing to evolve, Marangoni is now committed 

to finding solutions to create the compounds of the future, using 

cutting-edge materials and processes, innovations which are intended 

to improve the performance of Marangoni’s tyres and treads by way 

of kilometres travelled, lower fuel consumption and a greener planet.

Of course, no service provider can 

survive solely on retreading sales in 

today’s market which is why ATT has 

affiliated with and tested numerous 

makes before settling on its current 

product mix.

Double Coin – a premium 
international player
Dating back to the early beginnings 

of tyre manufacturing in China in the 

1920s, Double Coin is a product of 

the original Shanghai Tyre & Rubber 

company which after becoming a public listed company in 1992, was 

renamed as Double Coin Holdings Ltd in May 2007.

The Group is a major supporting enterprise in the automobile and 

transportation industries with its main products covering all-steel radial 

tyres, all-steel radial OTR tyres, all-steel radial industrial tyres, all-steel light 

truck tyres and agricultural tyres. With the company exporting to more than 

100 countries Double Coin also enjoys OE representation with over 30 

vehicle manufacturers including CIMC, Zhengzhou Yutong, Xiamen Jinlong 

and Volvo. What is more, Double Coin recently entered the US OE market 

as preferred tyre fitment to John Deere, Caterpillar, International Truck and 

International Group.

The Group has set up a state-level technical centre with a strong R&D force 

with emphasis on increasing its independent innovation capacity while 

introducing and absorbing advanced foreign technologies.

ATT’s premium Double Coin truck tyres are performing at the same and in 

some situations better than some locally produced premium brands.

Further to this the group has obtained various international quality 

certifications including ISO and state compulsory product certification for 

South Africa.

❝
In the search for the best possible cpk on 
385/65R22.5 tyres for the steer axle, 
ATT introduced the Double Coin RR900. 
We have done various tests and achieved an 
average mileage of 196 205km. This has 
had a positive impact on our cpk. We will 

recommend the Double Coin brand.

❞
Thomas Schoeman - EPS Courier Services

ATT rep fleet
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011 437 6300  |  sales@att-tyres.co.za www.autoandtrucktyres.co.za

In a joint venture with Michelin, Doublecoin produced the warrior brand 

car and light truck tyre which is sold in the United States.

“Here is a prime example of a Chinese tyre brand that is fast gaining 

international recognition, thereby proving that not everything that comes 

out of China can be deemed inferior,” argued Beaumont.

“This is equally true of our mid-range brand, Doublestar, which is 

continuing to prove itself as a trusted brand among fleet operations of 

various sizes. Doublestar truck tyres competitively perform to offer a 

greatly reduced cpk. Doublestar has a long-standing relationship with 

ATT and was one of the first import brands we brought into South Africa.” 

he added.

Doublestar fast gaining ground internationally
Almost 100 years old, Qingdao Doublestar Tire Corp. has gone so far 

as to develop a 4.0 industry factory, which is the current trend of using 

automation in manufacturing. This includes cyber-physical equipment 

and systems, industrial logistics and smart utilization of waste rubber.

In a drive to build a world-class enterprise with a larger scale, Doublestar 

Group launched the acquisition plan of Kumho Tire in South Korea in 

2016 which was made official in July 2018.

“The advantage of Kumho Tire is PCR tyres while Doublestar is TBR tyres,” 

said Chai Yongsen, Chairman of the Doublestar Group. “More important, 

the coordination and integration of the two sides is not simply 1+1= 

2, but a multiplier effect. The two sides should utilise their respective 

advantages and strive to be one of the world’s greatest tyre groups from 

technology, products, manufacturing, services and models that lead the 

global tyre future.” 

Lanvigator destined for greater things
One of China’s largest privately owned tyre companies, HAOHUA Tire Co. 

Ltd, has built a reputation throughout the world as a manufacturer and 

provider of high quality, great value tyres, such as Lanvigator.

The Wadeville based, Passenger Drive-Thru Centre

Truck exhaust repair

The RINGTREADER 1000 fitting a RINGTREADTM onto a casing
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Balancing performance and budget, the Lanvigator range of truck tyres is 

suited to the budget conscious customer without compromising on safety 

and dependability.

ATT initially began importing Lanvigator as a budget competitor but market 

acceptance of this lesser-known brand is growing due to the ruggedness of 

the tyres. ATT sells both passenger and truck tyres from Lanvigator with the 

4x4 off-road tyres being one of the preferred patterns of the Lanvigator range.

AutoGrip secures local presence
Belonging to the Fullrun Tyre stable established in 2001, the AutoGrip 

range is fast becoming one of ATT’s more popular economy brands (having 

only been launched in 2012), with one of South Africa’s leading rental car 

companies recently concluding a contract to fit AutoGrip to their vehicles.

“This is hardly surprising given the popularity of this brand elsewhere in the 

world,” suggested Beaumont. “In the discerning UK market for example, 

60% of the passenger tyre market share consists of imported tyres of 

which AutoGrip forms a significant part of. This is due to the demand of the 

market requiring more affordable options that suit most passenger vehicle 

types, while not compromising on quality and performance.”

AutoGrip refined their range earlier this year based on the popularity and 

performance of some specific tyres such as the AutoGrip P308. To add 

to this, ATT launched the new AutoGrip Runflats in April this year thereby 

enabling the budget conscious customer to now afford to fit Runflat 

technology.

Invovic 
Invovic is another one of ATT’s light vehicle and passenger brand offerings, 

this brand is accredited with several international certifications for example 

ISO & DOT. They export to more than fifty countries, including several 

European countries, the United States and South Africa to name but a few. 

Their mission statement is to supply safe tyres at reasonable prices with 

excellent service. This falls right in line with the ATT’s mission to supply the 

best quality imported brands at the best possible prices. 

Powder is electrostactically applied to a rim in the  powder 
coating in process

Hot out the oven, powder coated rims cool awaiting delivery

Rim holes are re-drilled during rim refurbishment
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Retreaded tyres in the factory awaiting finishing

The Marangoni Black Swan 3000 Bonding Machine applies 
precise bonding

Roadshine praised for performance
Roadshine is yet another of ATT’s trusted Chinese brands currently on offer. 

Produced by HongTyre Group Co, the only Chinese tyre enterprise with a 60 

000sqm bonded warehouse, the company has over 40 years’ experience in 

the tyre and raw material imports industries.

Initially ATT only imported truck tyres but are now also bringing in a passenger 

range. Roadshine is positioned as ATTs budget range thereby providing 

its customers with a more affordable option when costs really need to be 

considered but quality cannot be compromised.

The truck tyre range has performed very well for fleets that travel on gravel 

roads as they seem to be able to take more of a beating. According to ATT, 

a few customers actually insist on fitting Roadshine tyres specifically for their 

cross border operations. 

In summary
Combine a strong product mix with an unparalleled service offering that is 

constantly evolving and you are left with the highly successful business that 

is ATT today.  

What is more, that the founder still remains at its helm as CEO, speaks volumes 

for the company’s stability, consistency and ability to weather any storm. Rob 

Beaumont and his team have overcome multiple challenges and obstacles 

over the years, but despite this, the company has not only overcome, it is now 

headed to even greater heights in its drive to become a full-fledged national 

player that caters to every segment of the market. 

With a major undisclosed deal that ATT concluded when going to print, 

an announcement will be made shortly that is going to be a tyre industry 

game changer.

Watch this space…..

❝
We fitted the Double Star DSR266 to the 
trailer at 403 634km and travelled a total 
of 324 508km ending at 728 124km 
when the tyres were removed. We are 

pleased to recommend the Double Coin RLB1 
Drive Tyre which further travelled a total 

of 192 824km.

❞
Bras Da Silva – Bras Trucking
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